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Sun 18:00-20:00 Like it Or Not Sunday
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Sun 18:00-20:00 Like it Or Not Sunday
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CS

To : Sr. VP Commercial

CC : 5D Department
: Finance Department
: MM Department

From :Miss Hou Sreynoch

Date :-

Subject

Objective

Pricing

Price List for CS Product

To set the price by scheme

Description

Wholesaler Price

Border Price

Dealer Price 700 ctm up

Remark

50 ctn
up

100 cm BTE
up customer

Poi Pet

100 ctn up mer

(=

Healthy Chef Savbean 1L%12/¢ctn

Healthy Chef Soyvbean 1.9L*6/ctn

Healthy Chef Sevbean 5L*4/etn

Healthy Chef Sunflower 0il 1L*12 fetn

Ora Floral & Lemon 130g*100/ ctn

Ora Floral & Lemon 400g*30/ctn

Ora Floral & Lemon $00g*12/ctn

Ora Floral 3500g%4/cmn

L= I s T =L = N O U

Ruay Puan 20g*10%12/em

=
=]

Hanami 62g & 60g"24/ctn (4-flaver)

[y
[

Hanami 110g*12/ctn  [3-flavor)

=
=

Arsenal Butter Coakie 200g* 24 /et

o
w

Arsenal Butter Cookie 210g*24,/etn

—_
o

Arsenal Butter Cookie 454g%12/etn

=
-1

Arsenal Biscuit 380g*6,/ ctn

Remark

- Hanarmi, Ruay Puan and Arsenal can combine selling scheme together.
- Healthy Chef 4 SKUs can combine selling scheme together.

- Dalivery s only in Phnom Penk area
- The above price is not included VAT

- Company has right to revise the price with advance notice
- For wholezaler in UPC that can buy Hanami and Arsenal scheme 50ctn per time, salesperson can
offer them the same as price scheme 100ctn.

-Wholesaler & Dealer

1.0ra Floral 400g &900g
2.0ra Lemon 400g&900g

3.0ra Floral size 3.5kg

4.0ra Floral & Lemon size 130g

Buy 7 ctn free 1 ctn (Free of Ora Lemon by size order)
Buy 7 ctn free 1 ctn (Free of Ora Lemon by size order)
Buy 7 ctn free 1 ctn (Free of Ora Floral size 3.5kg)
Buy 11 ctn free 1 ctn (Free Ora Lemen 130g)
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