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SMART : Specific, Measurable, Achievable, Realistic, Time-bound
MarTech : Marketing Technology

Al . Artificial Intelligence

VR : Virtual Reality

loT : Internet of Things

CRM : Customer Relationship Management

CDP : Customer Data Platform

B2B : Business to Business

B2C : Business to Customer

EDLP : Every Day Low Price

EDLC : Electric Double-Layer Capacitor

ROTC : Reserve officers Training Corps

CTO : Chief Technology Officer

CDO : Chief Data Office

ASDA : Associated Dairies

SWOT : Strengths, Weaknesses, Opportunities, Threats
MPP : Massively Parallel Processor
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2 Bryman, A., & Bell, E. (W09€). Business research methods. Oxford University Press.
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9.9.10. BeEHSAR

UIGRIgN ﬁmmﬁ‘[fi[,mﬁ'jfimﬂ:ﬁﬁfgﬁ?Gﬁﬁﬂlﬁg iumsg G s phmiHSinGinn:

o o

Bu9 mmBshihumpmwapntuiinguninn wis yliihim idgfim:pnwnggim 84
GANMIEIBRTESAJ] (Winner, WOB0)“*

uighign Ammiuyauisguninn BSIANWE iU mmut S nujuims
IR UPMASNWES Y] (Contributors to Wikimedia projects, W0WG)4° TigMIgNHRGNM
BUES ARIARAIM IS TIUIUUUSHANURUMANT MIGTEH MisiAsim Suuifisauun
mnguMIEUZISIRUSNST UIGRNQISIMGHSIRMGIET upiidunme onmiywh
MSHGEh MgRigNAINM LgRignIGAN|ey UIGRIgNAn Sthifis

% Collins Dictionary. (W0WG). Retrieved from: EVOLUTION definition and meaning | Collins English Dictionary

(collinsdictionary.com)

* Winner, L. (V00). Autonomous technology. MIT Press.
® Contributors to Wikimedia projects. (W0VG, March ). UiGifigN. TAALN. SNt

https://km.wikipedia.org/wiki/%E1%9E %94 %E1%9E%85%E1%9F %92%E 1%9E%85%E1%9F %81 %E1%9E %80
%E1%9EY%9CY%E1%IEY%B7Y%6E1%9EY%91%E1%IF%92%E1%IEY%699%E1%9E % B6
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9.9.m. NWHSS

fiwniy Aohdinhimismiviinénngsy mIgRUg Mg iuIRAEL Sitan
Ay ISy uUHAGES gutmMi SHeRBHUYN (American Marketing Association,
VoOWM)1® NBUMIIAEMASIGNAM s snsifidyyonnw w84

GINMAEMIHAGHS UIRRENAGSUMDILMING SHaPEMSSHMUTANNUAIHUTIS

irifisags:ousismufihwnfiy  ipiunaswaonagSubmiiinmy  Shmin
g AdshitsnithywHiSt e tiwankh Anskhainbmiussilatuingwys
ig)miws Buiguistibmiuida Sugriueiinnsugsnatnsg mﬁiﬁgiﬁﬁmlﬁggﬁﬁmﬁ
HBBES (customer-centric approach) IERSTRIMIMIBLER G MEETRYRTuERSIM A

Somibnn Subgmnrnpiti

hiissiglig)n mivtiigSuignignivugicuginuugyg msmihrogiiiging
MIHSIAIWHERNY MIUGIGMSHUISHDRNWAYNY (social media) VIGMIgNGIRINGGH
(mobile technology) SitmimaggSwemiiy meuiinemasGruniyRIn gamigusE A
ésamﬁumﬁﬁéﬁsmﬁmgmlﬁgiﬂﬁ%s (Chaffey, Smith, and Ellis-Chadwick, 009&)47 86
uEwARREmsinnSigugEinws g§uShmivnsnisisiinnmizunant

® American Marketing Association. (WOVM). What is Marketing? Retrieved from hitps://www.ama.org/the-

definition-of-marketing-what-is-marketing/

! Chaffey, D., Smith, P. R., & Ellis-Chadwick, F. (809§&). Digital marketing strategy, implementation and practice.

Pearson Education.
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9.10.9. (NRNTHBHULIS (International Trade)

magmingny ymam:Sislnsn Shhngihugan:Hgied Mdgjonmaggimi
il piighnmann [wig Syt ImsmipRapituiiyisgumsHppinES el
siinnyissSmmAnnAnmyw Higsiwmifmingrungihissmagjnuisydiman
[RMISG UM SSIHAMINGS UGANUAmMIENBIgHi:

9.1, M HEPBISSSIRSH/IS (Global Competition)
[AsvSivuBYeSIMIPARUINNMSIRGUg  SHtSMUGAN:GH:MAYS
IBugmRpivithhywiRguanpittunime o am ameuis:Simenvusinuy

Sumgunnnmn migusn ShpdgmmbyfinpsimnpaepiskissinGn Sy
I RESIRG§NdAnIAN[
9..m. BRBIERFWEIF (International Regulation)
mfﬁwgﬁgﬁgimﬁmimSLﬁﬁLﬁﬁimmﬁgmﬁim]ﬁ SWUSUIMEHSINE HothhAGHY

i‘[}ﬂjﬁmﬂmgﬁﬁifﬁ (Free trade agreements) S7USUJMNHEW (Customs Regulations) My

® R. Katerina and R. Aneta, “The Impact of Globalization on the Business,” Economic Analysis, vol. 47, no. 34,
pp. 83-89, 2014.

°D. T. K. Wardani, M. Azizurrohman, and A. H. Tanthowy, “The Effect of Information and Communication
Technology (ICT) on Indonesian Bilateral Trade with Asean Countries,” Buletin llmiah Litbang Perdagangan, vol.
13, no. 2, pp. 187-210, Dec. 2019, doi: 10.30908/bilp.v13i2.421.

10 Sudirjo, F. (2023). Marketing strategy in improving product competitiveness in the global market. Journal of

Contemporary Administration and Management (ADMAN), 1(2), 63—69. https://doi.org/10.61100/adman.v1i2.24
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(Chaffey, Smith, & Ellis-Chadwick, W09 &)’
< UEMRUREH (Al)

Al MSHUGIGMHUIGRIgNEMSRENU mywikumsnugtmIguiinsaanUIy
i34 (Gartner, WOWWY)1 " BRGNS INBEISIREGAjwLIRnYAumI IMREg St 84
minpeEaiRumsiin smSingBs v gNInN ChatGPT IHUSIHNIMIANL Al NGRS
SIS SWEBMHWAIMT YURDHRUSMMANHAIP UanaiBEnauinnns yigwsh
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% Internet of Things (loT)2

loT msMuiguigisInfsiiong hwuRauammasisguninhitunhshgmis]
imigtune mgﬁ?gpis:mSﬁ”jﬁémmﬁmlmﬁmﬁiﬁgqﬁmmqmégém Uisipiogmn 84
nhigmuatn SuuhrgprvEhwmnigpsdng heevunh gumnnougizuibas
TN loT Monifjtidhimigunnn lsaigmnigjuinAgigh Shdsusiinnns
UESHABES (Evans, WOW0)4"? fnnuAnitumcitn Shdsihunfryifigiednithguninn
loT 4 §ig: 11 ANERMINMIMWaURINNSUAIIN (sensor) ) fih § AN gis1B s
MSCHIGATINGUAIAN I0T 1218 GURIINEGIMSGIMMEL (smart watch) MGEINSHIH

gRMINGUAIAN IoT

U ol

Internet of Things (loT) MgiglaEhiglifptunuitumuisifsiinng Wiweagis
igshigimsiadmsinfsiginifyiinndgumnh smart SRHATELURTINWEURINNHTG
FaEm Figifisoftware SUUIGRTGNIGINIG)H (NG giIEANA ISWS. ) 1" loT [YIUFishan

So Suinnuig MniGgionauggisfnmnnntimidimSingmaiithiys

" Gartner. (W0WW). Gartner Magic Quadrant for CRM Customer Engagement Centers.
2 Evans, D. (WOWO0). The Internet of Things: A beginner's guide. O'Reilly Media.

13 Shamrei, Y. (2024, July 29). What is loT (Internet of Things) - Explained by SumatoSoft. SumatoSoft.

https://sumatosoft.com/blog/what-is-iot-internet-of-things-explained-by-sumatosoft
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loT ‘%mﬁ]ﬁ‘iﬁm‘qséjmﬁmsginhﬁﬁﬁimgﬁmﬁiﬁgﬂ isigpirdwie:  AgiRuasn
FSMIUGHMSIHUTIE)  machine-to-machine  (M2M)  diggjiis:tnsmupamganigtnl
SUMINNAEHEGH $RH (Smart house)™ [utlsmMSInBSigiuAnMBIMaT loT il
Ui SuiigmnuRuRmi Uiﬁsmimmméiﬁqpﬁhﬁﬁﬁﬁﬁﬁsqﬁmign'jsuﬁmhﬁgﬁﬁmmﬁiﬁii
i micnpebgmsny Stuilisaigimfiing loT mogwisisgmiuiiagi uninit
58 Ui Simjséﬁpi Suiftwnum Sininj)sieldunpgimiuasatns '

FRAiNGMg NN S UGEHISUIGHIGN loT utHMTIMAY 1SR EuSiEm
[ABNSUIGAIGNEY (Amazon, Google, 841 Apple) fIBHUMIDARLIRNUENNGIMM

SURIANGNREEHMENE B Amazon's Echo 84 Google Home 1§ MSimntisjaj

pumaunng Aandngifitnna ysgumsinmsy®

Simple to Set Up & Use

1. Plugin Echo 2. Connect to the internet 3. Just ask for music,

with the Alexa App weather, news, and more

JUl gm 2 Amazon's Echo 97@!7 loT Product Amazon Echo, Music with Amazon Echo, Amazon Echo Mic (iothought.com)

9.é. MmifnRaMmBAnIwESe
iy nsHpSwibasiminn Sammpomingryg nidignduhisnsiglil
mi oAy g 8m tinmagiminasss Shgmumimtinm By umitingrvandsts mi
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. riwniivugtsn
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yigufiis:  thuwnfindisn  Ahpigspipwispyuitumssgnuuhnging
DywSumuPmaiiwntitivuBisn §emuAMMaly (Social Media) fiwsaising
maimangryiHgioESH U?mnnmﬁmsmg:tﬁsmjmﬁmj]ijmjﬁm§hﬁnwﬁﬁﬁmﬁfﬁﬁ
ynang gnpigtsupimsmsudmompisgingpwiniss nssSws huigpomus
RBpwimspigmntgn Shmouiisuinnnmufithnging

9.6.9. imnsisiiemugsuwsde

=}

imiisypisispfifiviuilonigoponicss SuuRnénngsuituiunsg

[ABINM 18:mANgSumMrusEnAinmimIuAHAGES MILIRRGEORRN wohnyitn

Ginmagimigiig:  SaminpdwsdshpruhwpagmaginigisimsSipnmeui
(Kotler & Keller, W0W@)4 ' Mufnwaiiif GiIHbmuinnagh I56ms

o minismitsniSusifidmdiums miranimisgruanns Simiansntbium
anGIMmug Rt SimuE

. mitifinmisiye fuminfis afemERSEsumsn Shdighpmimgi,
HASRSIRULRMAY

" ANANGIY NW Y, V09E-BOVO, [RE9 nigisBnwnainGEn:unMHEBSGsERHM L vampTBTS Si
cuna” 661G 9
'8 Kotler, P., & Keller, K. L. (8019G). Marketing management. Pearson Education.
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9.é. b mgsangiswgamjphisase
WganBMwnGY hmfupwiglgwywsty wumsuissg
RN ISNUANNAWE AR miingpitnnsighs
o IMME: mﬁ§ﬁ§ﬁiﬁHLﬁiﬁmﬁ§ﬁiw:iﬂ IS 8hi G wauShm
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iy SUSHMEsMIEESHUAMa

Q. o =}

o et pulsming sinmgipRnuink Ridhiansmndtn &4
SANGEH SANGIgNIIURHIDING
. migwauihugn: REUSEiG  gsfmnipnwuniuaiisasinw
nyjunmidyifwauShagimauagning
wganBwatn ditibissm wianpiiunsuinthnfagsmwpsis

ARMIEEGIMUTANUE BRRUATNRES ' SIMIGUMICEGIMUTANNIR: FHIBUML

6 W. S. Maitri, S. Suherlan, R. D. Y. Prakosos, A. D. Subagja, and A. M. A. Ausat, "Recent Trends in Social
Media Marketing Strategy,” Jurnal Minfo Polgan, vol. 12, no. 2, pp. 842-850, 2023, doi:
https://doi.org/10.33395/jmp.v12i2.12517.
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UARIBHARIU U ieshAgiuaivu)sisigadimes u Gipitumshnng« 7 mudnnicyh
fS[ijgﬁﬂLfgﬁmﬁﬁﬁﬁ filgjuilsinfinnauaislnsn Shufnansdasniuutmns 2
AN R Bs tAG sy hywHMBIMas 1™ WAwsansasnsismiHgiy
mgm[ﬁgﬁmﬁﬁﬁﬁ pinsmificunmishwphpiy Shanpodauhunmititjsgumsng
Boutsruntga WAL IYWES SIS g BIwRTnS Ty
9.¢.10.9. MmsiseismuRYRs (Market Segmentation)
mifinnargomansinnaggpigiom Mgnilbsfiunus ugldRugan: agimi 8
SanuSaEmDImaT mﬁsm:msmn}ﬁﬁﬁmnamgwqﬁémmaﬁ%nnﬁéﬁmﬁms: HES
meingLiianyEspruagnn grmsmnyfing Stwspagmn
9.é.10.1. MIBHRAGSSREMABEST (Target Market Determination)
vwiimivsisrtinnagsn v siiiatuigndgpis uthim I syRIu A
w9 MAGHQMoGWiisT)sguna ywnbggammlpigmn Shgnnmasilnsughg
BPIUAI)RIEMNESMS ]
9.8.10.00 MIFRAFTHSSBHESR (Product positioning )
muUlspinanauygw iRt sshmsistiint g mifnaGuIEnEunHs
YW HuBsanumnpitt  Swmadginwnincge ™ dussging:uainen
Uyl SURUmGUISBILRIBRGL fﬁﬂj[ﬁ’titﬁsﬁﬂﬂﬁ‘qﬁﬁﬂﬂﬁﬁﬁﬁL’\,nﬁjmsmmﬂjtii@iﬁffj

¢8mgs

7 R. Wikansari, A. M. A. Ausat, R. Hidayat, S. Mustoip, and A. R. Sari, "Business Psychology Analysis of
Consumer Purchasing Factors: A Literature Review,” in Proceedings of the International Conference on
Economic, Management, Business and Accounting, ICEMBA 2022, 17 December 2022, Tanjungpinang, Riau
Islands, Indonesia, Tanjungpinang: EAI, 2023, pp. 1-6. doi: 10.4108/eai.17-12- 2022.2333186.

By, Harini, D. P. Wahyuningtyas, S. Sutrisno, M. I. Wanof, and A. M. A. Ausat, "Marketing Strategy for Early
Childhood Education (ECE) Schools in the Digital Age,” Jurnal Obsesi : Jurnal Pendidikan Anak Usia Dini, vol. 7,
no. 3, pp. 2742-2758, 2023, doi: 10.31004/0bsesi.v7i3.4454.

" AN(ANGI SN fil, VO9E-VOWO, Spngm mimasinnndsn migkaotudspamun Samisanatng
gMg 9
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9.¢é.10.¢. NeWwHESSBIB: (Marketing Mix)
migoiwaih Athmadimasts iwnihc: yonumaiiwnits Bumgig
Tighil P §Wid (4Ps) 1 tiwnfiucy: Amanpmannmisgurinnwgandinms
gomh Bonku mig Gnigh Sumiginw BupvisifimaddudomagunuiEucs
msisiguéiprmuiit MEBSNHinSIRANUS Ps (Product, Price, Place, and
Promotion) iR fUBISSWMIMUMIANYURNSIRARFIINI (Anjani et al., W09&)1* HNiILY
ig)a Ggmndnpicnsiin wWiw P FRYSTMSBUNUMATIEGESSM FOMUSAY (People)

Gielnimg (Process) SWARIMAIULS (Physical evidence) 12

< SUHBA (Product)

gionsn Sngisumogngsishilsgpaitjsgrumssamirmsan aggimi migd
e gmmPnasigumstinmeand ynimisuHasasmsy My hhmivifis 8
[AUERRUEaR U oAy utinmayimitne silatussEuinme8mmEniinm:is
tigfnsmiunmy qmigﬁﬁ@mgisgﬁaﬁi (G8m Suirunny)9 BYfINMiMLTANR G
miinypidussdatuomisinnisinm  Shgunaitugmimamisdnstnui:
miinypindSyjicuam §ﬁtLij]Uiﬁjﬁmsi§mQSiﬁﬁ'ﬁLﬁﬁmsmqméamign'Jiﬁusmﬁ'JﬁunLUijﬁ
winkg mfigsmiinwnfucy: ooiishywsmiviindSnunny BusShganiygsn
HASHSIM U ShtinmagImIuasnHRIR-

<+ i (Price)

[=} U

is:AmGgsinuniistsinmGasumi unyiBuimmiydmesmy hdnms mi
igjgmsmnpnapithimmipnuiosayw misnndniyifivgiyw Sgnbmima
G SuganpYIRITBTISY paniinmyBsmougw mBMmiGGNms Mgy

wbiunay ysSmigpig)amoumstilmigugsanndtnsms

20 Anjani, H. D., Irham, I., & Waluyati, L. R. (2019). Relationship of 7P marketing mix and consumers’ loyalty in
traditional markets. Agro Ekonomi, 29(2), 261. https://doi.org/10.22146/ae.36400
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9.& MISSHELINBIPHERNMBWHEES (MarTech)

=

= '

vigrignidimEmsinonsigiphiiwnitg fmndnpisinugihaour whtang

u

bl

inngrigniwnaiumeinéifu Mussmagmting upvUsmunsmiigSisuighign
FUTUBT UIGRIGNEIWURRRBS AN AN SEUTNUHES G NI

isiguiiandiniugyg Bsulins My inuinnsimwmisguiiuighign Sg-
AN(ATENIWATIT GRS UTIGRIMUNS: AESMIMIUIGRIgN Sutmwnfinmsuilnudins
inudsmuwmsiiysun IRUHIMSIHANUR  "MarTech1?  MEARIS:MSIUGIGMHMY
f&méﬁumimﬁﬁmgmlﬁgmﬁiﬁgétéﬁ inwfuinin]unupuismusnAG sy

nidEsuaspRmSInUSwSEGEu

1Uauflis:s MarTech IRUMHAIMANVIGRIGNEMWEHTN (Marketing Technology) 818
N e ipn:nicunmislibagmidgpimnfiiduuanios g hnsan: ISy whts
g MiG R ShsMnuictngh Shmsmisunminghywningtgm Shniictey mi
GiGsh B2B 811 B2C mISMN{Uitlngh MSRGnmufinuGnnn (Snowball effect)?’ igNS
IGE A shinRvsshywHAGNS 1%

9.%.9 SwssSeEssignSanptuwssEe (MarTech

U

)
IHHA MarTech igipghuius vy gntmisumaigSudnpmnshinns MarTech
t wganjymiingsuumnyughisn gainnnnmOrRsEsymSIEshys (7he
European Martech Report 2023 | Odyssey)1? Utinitig)amsStnwmsmgumnifitiy]

nPRpRgmnisganjwaii WIwguRINISIENGN app U sofware U §{p# iGN

21 a2 snowball effect. (2024). https://dictionary.cambridge.org/dictionary/english/snowball-effect

2 What is MarTech? Marketing technology, explained. (2024, September 4). Amazon Ads. mmwﬁﬁ
https://advertising.amazon.com/library/guides/what-is-
martech#:~:text=Martech%2C%200r%20marketing%20technology%2C%?20refers,t0%20as%20a%20MarTech%2

Ostack
2 The European Martech Report 2023 | Odyssey. (n.d.). https://odyssey.se/martech-2023/home
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g wWiwhgum v Sywisiivil sy <
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< RYIWMMA (Analytics platform) 8
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% Forbes Councils Member. (2023, February 3). 13 New and Emerging Martech Trends (And How to Leverage
Them). Forbes. https://www.forbes.com/councils/forbesagencycouncil/2023/02/03/13-new-and-emerging-martech-

trends-and-how-to-leverage-them/#:~:text=Martech%20tools%20and%20trends%20constantly

% Parmaj, K., & Parmaj, K. (2023, September 15). MarTech’s evolution in the last 10 years: A transformational
journey. Martech360. https://martech360.com/martech-insights/martechs-evolution-in-the-last-10-
years/#:.~:text=MarTech%E2%80%995%200ngoing%20Evolution%20The%20last%20ten

Sedjnis gpb uGuiti 81 A um b insimwanneigws g §185


https://www.forbes.com/councils/forbesagencycouncil/2023/02/03/13-new-and-emerging-martech-trends-and-how-to-leverage-them/#:%7E:text=Martech%20tools%20and%20trends%20constantly
https://www.forbes.com/councils/forbesagencycouncil/2023/02/03/13-new-and-emerging-martech-trends-and-how-to-leverage-them/#:%7E:text=Martech%20tools%20and%20trends%20constantly
https://martech360.com/martech-insights/martechs-evolution-in-the-last-10-years/#:%7E:text=MarTech%E2%80%99s%20Ongoing%20Evolution%20The%20last%20ten
https://martech360.com/martech-insights/martechs-evolution-in-the-last-10-years/#:%7E:text=MarTech%E2%80%99s%20Ongoing%20Evolution%20The%20last%20ten

ananignwaBgiRany Sulgnananngig UTmUE [ROEREIAG

L)

» MASIgRISAWHIRRYSMURGY (Marketing Automation)

SURINNAJWHIiRYNHGEY  MSMUIgIhguRnNSSMEg:MS U UMRIRYHD
§ui9 guminhuiHsMMagHRutEugsRgmIuagma awimiuifashiygan
nisnemuE wREMImEAGESIAN:ERY isisainfumuns: mesminfngigul
ISfUBRMN UFIHUMGIHOSIRIg (Jupingeiwniin e fghs:FiuU]supu Al 15
misagiS O U imehwaigsimayjiunivassists Runsaagantiwniibinwiagn
DAWgMAS UM SIMUEIZ I M NMA N AUTNURBT 8 92720

X3 migﬁij@m%smgﬁ?gyij@ﬁ‘mjéﬁﬁ (Al)

wigrignuM UGS (A S meiigununimasSwahtipms §mmjs

-0

BUBSmUMSHySunT issnSHUSMaB)mBnhmicpoSaihwigmlmiImaE

SSWMAMA  UIRSMIRRNAGNN:URN (Personalization) SHURSIIAIgMMEAMIHS

i
Wi ﬁSu ymini<® ZNUNIRN Chatbots msmﬁjmmﬁmﬁﬁﬁjﬁﬁmiﬁjSSﬁmHmSﬁ

-4 [n]}

o o

nfgssghing] s soga iupsnsmodmaifntgwswmbnmagimritts
<+ miananwmuis Fppigig RNl

UM ARENSNWMIFROISYUISWEN[A MarTech JRItINL 90FiAgH
BMis: WISHDRNWARBEGMH Facebook, Twitter, Instagram 83 Linkedin MSHg&iunmMMm
syt g agmsynanMgithunmmEspdnssgn hiiuibinuniig sg)f
18 HAAMGDMAUNMaRsUEUERWMANgRySUHESHsmunisumshnng

ShmigusinmAERSEsthns
<+ mmusigisdgpidig

MmNy nsuimswmshidhsuniginnus ainfuagmuwis:d hywshmfs
igiisMIRnAmMIgR IMBUMMARBEEM YouTube, TikTok 8% Instagram Stories ?’Iﬁi—g

gﬁmm:msmmmaﬁﬁmhﬁfiimé%smgﬁﬂlﬁgmﬁiﬁgﬂ I SISMIGNWRN  (Live) TS

Sedjnis gpb uGuiti 81 A um B insimwanneigws g §185



ananignwaBgiRany Sulgnananngig UTmUE [ROEREIAG

HSMASHSINYITMISASHMYWS AYS AR SILAINMBMSUGINNYS WG

e

il MANHAGESHS NI WNWANIHAAMN SAUAEMN SHUNMYHIRRMItN 1%

< InaMIHAIgUIGRISNRUERS RG shHAtES (CRM)

*

mﬁmjsugmgmﬁﬁthﬁmﬁﬁigmgjﬁétm:mgﬁ?gmﬁi'jtﬁﬁémﬁésmﬁ%ms iy
MmO {puissgumsHppnsSmuiunminsimiSiunauasnmag ie:5m cRM
FesHGMMW CRM wsyemimMUBwntin miud SuiuhAymhywm wWiwshngin
mfiing1?® putishnusamuinunnuiguig)s ilyfinny ShningimisHgin CRMs 166
e SHGUGSH Sﬁfgtﬁs]ﬁﬁn'jmﬁjykp:Ungnmugn?ﬁtﬁﬁjmﬁsﬁgmmﬁ, SIgIHBUI 9%

< MIRNNSAMIHIMATEIEH (Voice Search Optimization)

mitghingywihaogmSunts  dlibmindmenéd oim Suguminhstsu
g R U RIANR IR A SNt BSAgMSIESSANMBIIM AT SMILIGHIGN
ENUWIHIIEHZSHGN Amazon Alexa, Google Home 811 Siri tTIWMARNIMBMIUININL
g ilyfiginGnnn ShihrgnmywY MSRYANNURSUAgMNNRMIUASYHIA
RS UMtagIRmMBItS: ang M Sunt iﬁﬁjﬁiﬁsmnmmqumfuLmﬁﬁﬁﬁﬁsqﬁms%ﬁgﬁiﬁ
RORBUIUESHBTS 9%

9.&.¢. umnaiesignSapfiwsade

M SISUIGRISNENIWAGNANNUS ENwMSUIGHRIgN SH8HIMISIGIGMBRNLD
1887 )/ ﬁﬁéﬁui’jm artificial intelligence (Al), virtual reality (VR) 84 Internet of Things (loT) iﬁi‘ﬁu
SRR RE MRl ishnisuigRisnuginsiss gRfspipinnpadms &
UGN AIUAIGRA Iﬁﬁjiﬁj]mﬂLUijﬁLUfﬁiﬁ‘qﬁ [NV

UG HYR SeluspUniRmSSinm W y uigRignicshrgitumsdmms
gemeSw NFRaeSUMMEUIN WIS Hig:minfngigiSin:ysicu: ums
finm:guwuigrignysSamsugnifiaigi gpasamaituhdsissmifiany nungge
pUFBTIsHSImE) ufimaadinm:pnwinie tigansmnivuin: innimifmdiaEtin
N9 MINRAMES [BrisuigRignEIwHERSHMUERGM® prnmsdinm:pntwidng

Sedjnis gpb uGuiti 81 A um mo insimwanneigws g §185



ananignwaBgiRany Sulgnananngig UTmUE [ROEREIAG

"o

GasimsuminiRmgihtim:ye tiggsmundsivssomannSunui:ig giys ynd

i m
AgnnAnaigicumnhug  iwupoumsmisigwiniinm:pnwivipnigniiwniby
Mg

IANF Andrew Stephen INSIFAYIGHIS Oxford Digital Marketing: Disruptive Strategy
Programme TSAMANMIHSIHMNATAMIS MarTech MGHwHMSinyGnMagimiHists
UATMIEMSIRUIOINNYSY  WwmEnsAns  gnispentnsinmuugyig  Swistinn

al

HwE Aapinugpniphi ShaAvpuugRigninuningimting mnsmiviing

by

Sushsinsmhif simgihnhuignignicswdnini (GetSmarter, WOWY)4?

& GetSmarter. (2022, September 22). Marketing Technology Strategy.: What is MarTech? | Oxford Said [Video].

YouTube. https://www.youtube.com/watch?v=0ELIw_z3wQc
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28 Wikipedia contributors. (2024, August 27). Sam Walton. Wikipedia. https://en.wikipedia.org/wiki/Sam_Walton
2 Sam and Bud Walton - SHSMO Historic Missourians. (2024, September 5). SHSMO Historic Missourians.

https://historicmissourians.shsmo.org/waltons/#:~:text=Sam%20and%20Bud%20Walton%20were,States

%2C%20but%20quickly%20expanded%20worldwide
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2 Walmart's organizational structure. (n.d.). organimi.com. Retrieved July 20, 2024, from

https://www.organimi.com/organizational-structures/walmart/

33 Doug McMillon, President and CEO, Walmart Inc. (n.d.). Doug McMillon, President and CEO, Walmart Inc.
https://corporate.walmart.com/about/leadership/doug-mcmillon
84 John Furner, President and CEO, Walmart U.S. (n.d.). John Furner, President and CEO, Walmart U.S.

https://corporate.walmart.com/about/leadership/john-furner

35 PIc, U. (2024, July 22). Judith McKenna. Unilever. https://www.unilever.com/our-company/our-leadership/judith-

mckenna/
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38 Kathryn McLay, President and CEO, Walmart International. (n.d.). Kathryn McLay, President and CEO,

Walmart International. https://corporate.walmart.com/about/leadership/kathryn-mclay

87 John David Rainey, Executive Vice President and Chief Financial Officer, Walmart. (n.d.). John David Rainey,
Executive Vice President and Chief Financial Officer, Walmart.

https://corporate.walmart.com/about/leadership/john-david-rainey

38 Donna Morris, Executive Vice President and Chief People Officer, Walmart Inc. (n.d.). Donna Morris, Executive
Vice President and Chief People Officer, Walmart Inc.

https://corporate.walmart.com/about/leadership/donna-morris

% Rachel Brand, Executive Vice President of Global Governance, Chief Legal Officer and Corporate Secretary.
(n.d.). Rachel Brand, Executive Vice President of Global Governance, Chief Legal Officer and Corporate

Secretary. https://corporate.walmart.com/about/leadership/rachel-brand
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40 Suresh Kumar, Executive VP, Global CTO and CDO, Walmart Inc. (n.d.). Suresh Kumar, Executive VP, Global
CTO and CDO, Walmart Inc. https://corporate.walmart.com/about/leadership/suresh-kumar

41 Deaderick, A. D. M.-. (2023, October 27). You Belong: Our journey to belonging. https://www.linkedin.com/in/a-
denise-malloy-deaderick-75243512

42 Christopher Davis. (n.d.). Walmart.com. https://www.walmart.com/c/kp/christopher-davis

43 Dan Bartlett, Executive Vice President, Corporate Affairs. (n.d.). Dan Bartlett, Executive Vice President,

Corporate Affairs. https://corporate.walmart.com/about/leadership/dan-bartlett
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# Venkatesan, S. (2021, June 3). Our New Augmented Reality Feature for Associates has Made Inventory That
Plays "Hide & Seek” a Thing of the Past. https://www.linkedin.com/in/srini-venkatesan

4 Cheryl Ainoa, Executive Vice President, New Businesses and Emerging Tech. (n.d.). Cheryl Ainoa, Executive
Vice President, New Businesses and Emerging Tech.
https://corporate.walmart.com/about/leadership/cheryl-ainoa

4 Andrea Albright, Executive Vice President, Sourcing. (n.d.). Andrea Albright, Executive Vice President,

Sourcing. https://corporate.walmart.com/about/leadership/andrea-albright

47 Julie Barber, Executive Vice President, General Merchandising, Walmart U.S. (n.d.). Julie Barber, Executive
Vice President, General Merchandising, Walmart U.S.

https://corporate.walmart.com/about/leadership/julie-barber
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8 Dan Bryant, Executive Vice President, Global Public Policy and Government Affairs, Walmart Inc. (n.d.). Dan
Bryant, Executive Vice President, Global Public Policy and Government Affairs, Walmart Inc.
https://corporate.walmart.com/about/leadership/dan-bryant

4 David Guggina, Executive Vice President, Supply Chain Operations, Walmart U.S. (n.d.). David Guggina,
Executive Vice President, Supply Chain Operations, Walmart U.S.

https://corporate.walmart.com/about/leadership/david-guggina

80 Cedric Clark, Executive Vice President, Store Operations, Walmart U.S. (n.d.). Cedric Clark, Executive Vice

President, Store Operations, Walmart U.S. https://corporate.walmart.com/about/leadership/cedric-clark
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5! Do, D. (2024, May 28). Walmart Marketing Strategy uncovered: Key takeaways for e-sellers. LitCommerce

Blog. https://litcommerce.com/blog/walmart-marketing-
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7y Strength

¥ 1Brand

I Global presence

| Low Prices

I Supply chain

I Human Resources

| Resource management

Weakness

‘Working conditions
Profit margins

Imitation

Opportunities

I Expansion
I Alliances
I Human Resources

I Quality standard
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Threats

? 1 controversies

I Legal issues
I Competition
I New entrants

I Technical problems

| Market power
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Enter your email to sign in
or create an account

Email Address
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< UMUuwEUstng:  Samfupmsighsigaitundmaimnt  wiwgouh

UignEnng e

Create your Walmart account

Email address

B o qilcom Change

First name

Last name

Create a password

Keep me signed in
Send me emails about new arrivals, hot items, daily
savings, & more.

By clicking Create Account, you acknowledge you have read

and agreed to our Terms of Use and Privacy Policy.

Create Account
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Walmart runs 4,703 locations in the U.S. The retail behemoth continues
to leverage its footprint while also evolving for the e-commerce age.
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2006 308.95 0.358
2007 344.76 0.291
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2024 642.64

Average 472.30 0.185
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